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ODAY'S society is
geared increasingly
towards the individual,

and that means you
have to find ways to stand out
from the crowd in order to
compete. Developing your

personal brand is one way
Branding has moved a long
way from simply building
recognisable product names.
Brands now stand for whole
worlds of meaning. For
example, Virgin is not just
trains, records and planes: it's
an attitude. It embodies the
David and Goliath spirit of
the little guy fighting big
corporations. If you think
about The Body Shop,
Benetton and Budweiser you
could write down several
adjectives to describe the
spirit of those organisations.
In other words, brands st and
for something these d:
And that's just what you need
to do if you want to be visible

amonﬁ( the masses.
“We live in a competitive
climate, not least in the world
of work," says Helen
Trevaskis, identity
consultant for brand
consultancy Smith and
Milton. “Employers are not
Just looking for skills and
gu:d ifications, but for
ifferent qualities. More
young people have degrees,
and you'll find many other
candidates with the same
skills and qualifications as
you."

According to Trevaskis,
personal branding comprises
three core elements:
® knowing what you are and
what you offer
@ being able to present that in
a memaorable and forceful
way
® doing it naturally, making
it more than just superficial.

“You need to take a good
look at yourself and ask
fundamental questions,” says

Stand

out

from

the

crowd

In a competitive world, you
need to make sure people
remember who you are and
what you do. Penny Cottee
looks into personal branding

brand identity to make
yourself more memorable,
It's a particularly useful
exercise at times of change in
your career. “1 remember
buying my first suit and
behaving a bit more seriously
when I no longer wanted to be
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Toronto University, where
interviewers compared
thoughts on eandidates after
15 seconds with those after 30
minutes, and found the two
sets of impressions were
scarily similar “But think
what messages you get in 15
seconds,” explains Spillane.

astrong sense of personal
identity to stand out from the
crowd, to get the job you
want, and the 1ife you want,”
he says. Often we take a
deeper look at ourselves only
in times of crisis, but if we're
prepared by already knowing
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be and how to install this new
conscious “you™ into your
subconscious. “It's a way to
reprogramme yourself,
explains Rosencreutz.

The idea is to develop
yoursell so you become more
visible and easily
remembered by people
around you. You want to be at
the front of their minds all
the time and take up as much
space in their mind as
possible. Companies work
hard to do the same, so when
you're shopping you head
straight for that particular
brand. To start the process of
becoming a strong, authentic
brand, you need to develop
equally in four dimensions:
® functional dimension
(skills, competencies, benefits
to others)

@ social dimension (social
competence, interaction with —
others)

® mental dimension (ability

to develop yourself and

others)

@ spiritual dimension (seeing

a larger perspective,

‘The idea is to
develop yourself so
you become more
visible and easily
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